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BBC NI, NORTHERN IRELAND SCREEN AND 
S4C ARE BIG WINNERS AS CELTIC MEDIA 

FESTIVAL CONTINUES IN IRELAND 
 

 

  

IRISH PRODUCTION COMPANY WINS €10,000 AT FORMAT FARM ON SECOND DAY 
OF FESTIVAL 

  

Celtic broadcasters BBC Northern Ireland, Raidió na Life, BBC Radio nan Gàidheal, 
S4C and Oscar nominated production Boogaloo and Graham were big winners as the 
37th annual Celtic Media Festival continues in Dungarvan, Co. Waterford today. The 
Festival’s second day saw panel discussions on local and international relationships and 
Ireland’s 1916 Easter Rising commemorative projects, thus setting the tone for an 
invigorating day discussing the Celtic film and broadcasting industries. Last night 
delegates enjoyed the Festival’s opening night music trail, beginning at Dungarvan’s 
Arts Centre followed by a visit to some of the local establishments in the town, plus a
busy public screening of Down Waterford Way, a collection of films about Waterford 
presented by the Irish Film Institute. 

  

Session highlights from today included: 

  

Ireland’s Sideline Productions’ “Bucking the Trend”, a format focusing on children who 
don’t want to follow in their ancestors’ footsteps, was the recipient of €10,000 at RTÉ 
and NRK Norway’s Format Farm Development Pitch, following a successful pitch to 
controllers at RTÉ and NRK. Sideline’s creative director, Billy McGrath, said: “We’re very
proud of our development team because this is what we do: we try to create original 
formats. We thought it was a tough sell because it is very brave, but I think once it goes to 
air it’ll be a very powerful format. I think as public service broadcasters, both RTE and 
NRK, are always looking for ways to educate, entertain and inform their audience. We’re 
delighted.”  

  

One of the first sessions of the day, Local Problems – International Solutions, saw 
panellists from MG ALBA, Flame Distribution, Green Bay Media and Tile Films Ltd 
discuss the importance of relationships in understanding the international marketplace. 
By building relationships with broadcasters and co-production partners, local 
companies can begin to evolve from the mind set of being a local company developing 
products for the Irish marketplace, into a local company developing international 



products for an international marketplace. Fiona Gilroy, of Australia’s Flame 
Distribution, acknowledged one of the hardest aspects was managing a producer’s 
expectations – the producer’s desire for their content to be distributed worldwide, 
because they view it as universal, may not always be the case. 

  

The centenary of the 1916 Easter Rising prompted a number of high-profile 
commemorative projects by the Irish public service broadcasters, and each broadcaster 
chose a different avenue to explore, as detailed in 1916 – As seen on TV on day 2 of the 
Festival. Perhaps RTÉ’s most talked about production, Rebellion, was the broadcaster’s 
attempt to engage and interact with a younger audience, RTÉ One’s channel controller 
Adrian Lynch touched on today, with concrete results: 35% of the show’s audience 
were 15 – 24 year olds and the dedicated social media campaign to get people 
interested and engaged resulted in huge viewing figures. TG4’s programming spanned a 
co-production with Wales’ S4C on Irish prisoners in a Welsh prison, a focus on the 
women of the 1916 Easter Rising and a new production ‘Éirí Amach Amú’ (Wrecking 
The Rising) which follows three men who find themselves having time travelled back 
to Easter Monday 1916, and the clip shown was met with ardent enthusiasm in the 
room at Celtic Media Festival. An audience question brought the discussion to the 
commemorative content’s reception in Northern Ireland, to which Peter Johnston, 
Director at BBC Northern Ireland, who was in the audience, said that they were 
involved in many co-productions and showed a variety of content which was well 
received. 

  

The Iris Prize, whose session “The Top 5 things you need to know about the gays 
on screen!” took place this afternoon, were celebrating their 10th anniversary as a film 
festival so were honoured to be at Celtic Media Festival. On the panel was 
writer/producer Katie White, who felt that representing LGBT people on screen was as 
simple as telling a story – “it’s just about telling a story, not a gay or straight one”. The 
point at which casting becomes political was discussed, with the panel invigorated by 
the conversations currently happening on screen surrounding LGBT issues. 

  

Thursday afternoon’s A Scotsman and a Welshman… saw radio comedy successes 
Bennett Arron and Gordon Kennedy discuss their time in the industry. Gordon began 
by acknowledging the challenges faced when working in radio – only having people’s 
ears and not eyes; the multi-screening nature so prevalent nowadays; and the harsh 
learning curve that working in radio presents. Bennett was open in admitting he began 
his career as a stand-up comedian to prove producers wrong and show what kind of 
content was funny, which led to him stop writing for Harry Hill in order to keep the 
material as his own. The session’s host, Kieran Doherty, posed an interesting question 
following a discussion with a fellow Festival panellist, who is leading a session on 
virtual reality, in asking is there a place for radio in the future if virtual reality becomes 
more readily accessible? Gordon’s simple but effective response was that radio is the 
original virtual reality – all you have to do is close your eyes and you’ll be transported to 
a different place. He also noted an added bonus; no need to wear ludicrous glasses… 

  

TG4 personality Irial Ó Ceallaigh and RTÉ Raidio na Gaeltachta presenter Eibhlín Ní 
Chonghaile announced a further six Torc Award winners this afternoon, celebrating 



excellence in broadcasting talent across the Celtic nations and regions. Today’s awards 
were dominated by host country Ireland, with wins also from Scotland and Wales. 

  

Festival organisers are thrilled to reveal the Celtic Media Festival 2016 Day 2 
winners:  

  

CATEGORY: FACTUAL ENTERTAINMENT 

  

Winner: Keepin Er Country 

Country: Ireland 

Production Company/Broadcaster: Alleycats TV / BBC Northern Ireland 

  

The Northern Irish country music scene has undergone something of a revival in recent 
years, due in part to the appeal of younger stars such as Derek Ryan and Nathan Carter. 
These new acts have ignited a frenzy amongst a younger crowd of concert goers and 
sparked a country music renaissance in towns and villages across the land. This 
observational documentary filmed over the summer of 2014 follows some young 
country music fans as they look for love on the dance floors of Northern Ireland. 

  

Niamh O’Donnell collected the award, and said: “This award means a huge amount 
because we put our heart and soul into the country music phenomenon that has been 
happening in Ireland over the past few years. We spent a lot of late nights at a lot of 
different venues and met a lot of wonderful people. Now we have something really tangible 
and we can thank all those people who heped us make this film, all over the country. We 
love making films about music and we love making films about Ireland, so it was a really 
natural fit for us once we found out the country music scene had a revolution coming.” 

  

CATEGORY: RADIO COMEDY 

                                                                          

Winner: GaelGÁIRÍ ar an Raidió 

Country: Ireland  

Production Company/Broadcaster: Cian Mac Cárthaigh/ Raidió na Life                   

  

The first event of its type to ever be held, GaelGÁIRÍ is a ground breaking comedy night 
that unites an unlikely assortment of comedians, amateur and professional, all 
committed to injecting a bit of humour back into the Irish language. Including a wry 
accountant and a deadpan doctor, GaelGÁIRÍ’s appeal lies in its diversity. Recorded over 
a number of nights, ‘GaelGÁIRÍ ar an Raidió’ brings the laughs to the listener, while 
giving a candid insight into the comedians themselves, as they explain the inspiration 
behind their sets and the extra challenge of performing stand-up in a minority language. 

  

Cian Mac Cárthaigh, said: “I’m absolutely shocked to be honest. I was obviously delighted 
with GaelGÁIRÍ ar an Raidió, but when you looked at the standard of the other shows I was 
up against I was just honoured to be on the list, so winning was just amazing. It’s great for 



everyone who worked on the series to get the recognition, it really means a lot to everyone 
involved.” 

  

CATEGORY: RADIO SPORTS 

  

Winner: Spòrs na Seachdain  

Country: Scotland 

Production Company/Broadcaster: Radio nan Gàidheal / BBC Radio nan Gàidheal 

  

Spòrs Na Seachdain" is Radio nan Gaidheal’s spotlight on the weekend’s sporting action. 
Presenter John Morrison discusses and analyses sporting topics with a passionate group 
of sporting experts. 

  

Mairi Matheson, said: “Receiving this award is an indication of all the hard work that 
the BBC Radio nan Gàidheal programme Spòrs na Seachdain does. We’re a weekly 
programme covering a wide variety of events and I’m really pleased for our audience as 
well because they’re very much part of our programme.” 

  

CATEGORY: SHORT DRAMA 

  

Winner: Boogaloo and Graham 

Country: Ireland 

Production Company/Broadcaster: Out of Orbit / Northern Ireland Screen 

  

BAFTA-winning and Oscar nominated Boogaloo and Graham follows brothers Jamesy 
and Malachy who are over the moon when their soft-hearted dad presents them with 
two baby chicks to care for. Raising their tiny charges, declaring themselves vegetarian 
and dreaming of running a chicken farm, the two boys are in for a shock when their 
parents announce that big changes are coming to the family. Shot in four days around 
the city of Belfast the short captured the hearts of many with its depiction of 1970s 
Belfast and two young boys discovering life lessons with the help of their pet chickens. 

  

Richard Williams of Northern Ireland Screen collected the award, saying: “I’m 
delighted to win the award. We provided the development financing and we don’t 
normally get to pick up the award. Funnily enough, the producer and director did go to the 
Oscars but they allowed me to pick this one up.” 

  

CATEGORY: SINGLE DRAMA 

  

Winner: Yr Ymadawiad 

Country: Wales 

Production Company/Broadcaster: Severn Screen Ltd / S4C 

  



When two young lovers crash their car into a ravine in the remote mountains of Wales, 
they are plunged into a lost world. Dragged from the river by a mysterious figure, they 
are taken to a ramshackle farm, a place untouched by time. As events unfold we learn 
the explosive truth about the young couple’s past. More unsettling still, we discover the 
truth about their host Stanley, and the tragedy of the valley he once called home. 

  

Ed Talfan, said: “It’s the first thing I’ve ever won so I’m chuffed to bits! We made a film in 
the middle of nowhere in Wales with a very committed crew for three weeks about a year 
ago, and it’s very sweet winning something recognising that effort.” 

  

CATEGORY: YOUNG PEOPLE 

  

Winner: Fog of Sex: Stories from the frontline of student sex work 

Country: Wales 

Production Company/Broadcaster: Visual Influence                                                                 
   

Three years in production and based on exhaustive research interviews, this 
documentary drama recreates the stories of nine female sex workers who balance a life 
in Higher Education with life as a sex worker. To preserve anonymity the student sex 
workers are played by actors, however all dialogue is verbatim, drawn directly from 
interview transcripts. Directed by BAFTA award winning filmmaker Christopher Morris, 
the film was entirely researched, produced and filmed by film graduates and students. 
The film is made as part of The Student Sex Work Project, a lottery funded research 
study run by Swansea University. 

  

Christopher Morris collected the award, he said: “Personally, it’s brilliant to win 
another one – I’ve got 4 now, but what’s great is all of them are in different categories. The 
Young People award is brilliant because I think it’s the most important category, it’s about 
the future so all the films in this category are being made for tomorrow’s audience. We 
spent three years contacting and connecting to sex workers across the UK and we looked 
for men and women. The fact that it was only women who came forward is why the film 
reflects the stories of women. What was interesting in the research 4 years later was that 
there are huge amounts of men doing this but they didn’t want to come forward and 
speak. The film is about presenting the reality rather than making a judgement.” 

  

This evening’s highlights will include a live public concert showcasing some of Ireland’s 
finest traditional musicians, where members of the public can join Raidió na 
Gaeltachta's Pádraig Ó Sé for a series of performances featuring Danú and more. One of 
the leading traditional Irish ensembles, Danú have performed standing room only 
concerts across the world and only recently returned from a tour in the USA. Other 
impressive traditional musicians joining the concert are Nuadán, Emma Corbett, 
Mannion Family and many more. 

  

On the final day of the festival delegates can look forward to the closing session of the 
Celtic Media Festival International Pitching Forum where independent production 



companies can pitch ideas to some of the most important commissioners and decision 
makers in Australia, Ireland, New Zealand and the UK. Tomorrow will also see 
discussions on how the face of broadcast has changed in Online is the new Broadcast, 
the benefits to small nations in attracting big budget productions in Small Nations –
Big Drama and a session between Michael Hines (Still Game) and Birger Larsen (The 
Killing) on exploring different genres. 

  

Highlight edits from the Festival are available here: 
https://www.youtube.com/channel/UCHRJdJFW64aZnQa_6AZSUWA/videos?sort
=dd&view=0&shelf_id=0  

  

Free images are available here: https://we.tl/9MPgArX0d2 

 

For full details on the festival visit www.celticmediafestival.co.uk and to keep up to date 
with the latest news from the festival follow on twitter: @celticmediafest and on 
facebook: facebook.com/celticmediafestival. #celticmedia 

  

ENDS 

  

For further information, images or interview requests please contact: 

 

Celtic Media Festival Press Office 

Katie Baptie | Material_UK | katie@materialmc.co.uk | M +44 (0) 7703 193 349 

Colette Baptie | Material_UK | colette@materialmc.co.uk | M +44 (0) 7972 864 391 

  

Notes to editors: 

 

For more information on Celtic Media Festival 2016, visit 
www.celticmediafestival.co.uk 

 

ABOUT THE CELTIC MEDIA FESTIVAL 

• The Celtic Media Festival 2016 is being held from 20th – 22nd of April in 
Dungarvan in County Waterford, Ireland. 

• The Celtic Media Festival's aim is to promote the languages and cultures of the 
Celtic countries on screen and in broadcasting. The Celtic Media Festival is 
supported by broadcast, film, cultural and economic development organisations 
throughout the Celtic countries. 

• The Festival is an annual three-day celebration of broadcasting, film talent and 
excellence from Scotland, Ireland, Wales, the Isle of Man, Cornwall, Brittany and 
Galicia. 

• One of the many festival highlights will be the presentation of the Torc Awards 
for Excellence. Categories include Factual Series, Arts, Drama, Sport, Current 
Affairs, Best App, Innovation, Radio Station of the Year and three new categories 



for 2016, Comedy, Radio Comedy and Radio Magazine Show. For further details, 
please see www.celticmediafestival.co.uk 

• For more details on the history of the festival, award categories and delegate 
registration, please visit www.celticmediafestival.co.uk 

• Every year Celtic Media Festival designs its website to reflect the history and 
culture of the location the festival will take place. The unique theming features 
across the website, event programme and merchandise, and this year’s design is 
based on Irish myths and legends. 

• The festival is core funded by: BBC Wales, BBC Northern Ireland, RTÉ, TG4, MG 
ALBA, Northern Ireland Screen, BBC Scotland and S4C. 

• Festival Sponsors for 2016 are: Broadcasting Authority of Ireland, Waterford 
City and County Council, TG4, BBC Scotland, RTÉ, MG ALBA, S4C, Northern 
Ireland Screen, BBC Northern Ireland and BBC Cymru Wales. 

• The Celtic Media Festival International Pitching Forum is supported by Scottish 
Development International in 2016 

 

 


